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Education The University of Chicago Booth School of Business 2022–2028 (Expected)

◦ PhD, Quantitative Marketing
Support areas: Economics, Econometrics

◦ MBA

The University of Chicago 2014–2018

◦ BA, Economics with General Honors
Dean’s List 2014–2018; University Merit Scholarship; National Merit Scholar

Work
Experience

Cornerstone Research Oct. 2018–Jul. 2022
Research Associate

◦ Conducted economic and statistical analyses in corporate litigation and regulatory matters
◦ Cleaned and analyzed proprietary datasets using R, SQL, and Stata; researched external
data sources and academic literature; communicated findings through expert reports

◦ Implemented a structural supply-and-demand model to simulate post-merger prices in an
antitrust case; results were used in expert testimony

◦ Assessed competitive effects of a merger between technology platforms; supported academic
expert in preparing reports and trial testimony

◦ Analyzed franchising data and contracts for a major retail chain; supported academic
expert in preparing multiple reports

◦ Developed algorithm to re-sequence consumer bank transaction data and quantify damages
from overdraft fee policies in class action litigation

◦ Analyzed 100M+ transaction records of a major auto company to study the timing of
vehicle sales

Works in
Progress

Who Brings Home the Bacon? Differences in Shopping Behavior Between Spouses
(with Pradeep Chintagunta, Yuxiao Li, and Sarah Moshary)

Teaching
Experience

Marketing Management (Executive MBA), TA Spring 2025–2026
Marketing Strategy Simulation (Executive MBA), TA Summer 2025
Economics Camp for Behavioral Science Students (PhD) Summer 2023–2025

Presentations ISMS Marketing Science Conference, 2026
ISMS Marketing Science Conference, 2025

Relevant
Coursework

Empirical Analysis I–III (PhD Econometrics)
Price Theory I–III (PhD Microeconomics)
Advanced Quantitative Marketing I–II
Advanced Industrial Organization I–II
Advanced Marketing Theory: Behavioral Science Approach
Applied Bayesian Econometrics
Applied Microeconometrics
Causal Machine Learning
Behavioral Economics

mailto:salman.arif@chicagobooth.edu
https://salman-arif.github.io
https://www.linkedin.com/in/sarif6


Additional
Information

Programming: R, Stata, Python, SQL
Technical skills: Git, Microsoft Excel, Word
Citizenship: U.S.A.

References Pradeep Chintagunta
Joseph T. and Bernice S. Lewis Distinguished Service Professor of Marketing
University of Chicago Booth School of Business
Pradeep.Chintagunta@chicagobooth.edu

Avner Strulov-Shlain
Associate Professor of Marketing
University of Chicago Booth School of Business
Avner.Strulov-Shlain@chicagobooth.edu

Scott Nelson
Associate Professor of Finance
University of Chicago Booth School of Business
Scott.Nelson@chicagobooth.edu
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